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Report Summary 

Fixed mobile convergence (FMC) is viewed differently by many 
segments of the telecommunications industry.  Whether we are 
talking about transparent hand-offs between cellular and Wi-Fi 
WLAN networks, or extending IP-PBX capabilities to mobile 
phones, one thing remains consistent: FMC has had a mixed 
response from end-users.  IT managers, service providers, and 
integrators may have a good understanding of the benefits FMC 
provides, but until workers actually use these capabilities, these 
benefits and associated ROI improvements will go unrealized. 

HIGHLIGHTS 
 Business FMC handset 

connections will jump from  
5.8 million in 2009 to 31 million 
by 2013.   

 The option of seamless roaming 
between wireline and wireless 
networks carries more 
importance among business 
users than other FMC solutions, 
but all FMC solutions remain in  
a relatively nascent state.  

 19% of businesses with Wi-Fi 
capability use voice-over-Wi-Fi. 

 FMC provides a viable bridge to 
address the gap between legacy 
wireline capabilities, wireless 
networks, cellular services, as 
well as evolving VoIP and unified 
communications capabilities. 

 The development of technologies 
to foster and support FMC 
capabilities remain active, but are 
moving at a faster pace than end-
user understanding, felt need, 
and adoption.  

This report updates three years of primary research among 
business end-users on multiple FMC applications, including dual-
mode FMC, twinning, simultaneous ringing, mobile PBX 
extensions, and find me/follow me VoIP applications.  Current and 
planned adoption of these capabilities is reviewed and contrasted, 
as well as segmented by size of business, from SOHO to 
enterprise.  Recent activity among industry leaders is reviewed, 
and 2008–2013 forecasts of worldwide business FMC handset 
connections and business FMC subscribers are provided.  This 
report provides context to help the reader understand the role of 
FMC and fixed wireless applications.  

For more information or to purchase, 
see the report online or call 
1.480.483.4441. 

http://www.instat.com/abstract.asp?id=18&SKU=IN0904354CT


 

   

Business FMC Adoption Remains a Challenge 
in an Increasingly Mobile World 

SKU: IN0904354CT

©2009 In-Stat All Rights Reserved   |   http://www.in-stat.com     Page 3 

In This Update 

A Wireless Integration Overview ............................................................................................................................... 1 

Introduction ................................................................................................................................................................ 5 

Data Collection...................................................................................................................................................... 5 

FMC Defined.............................................................................................................................................................. 6 

Industry Activity on the Increase ........................................................................................................................... 6 

Survey Results........................................................................................................................................................... 9 

Wi-Fi is Becoming Ubiquitous in the Mid-Sized and Enterprise Space ................................................................ 9 

Dual-Mode Cellular/Wi-Fi Handsets Continue to Generate Limited Interest ...................................................... 11 

Seamless Roaming Is Moderately Important to Business Users........................................................................ 13 

Femtocells Becoming Increasingly Supported in the Business Setting .............................................................. 17 

Evolving Corporate Mobility Needs Cause Employers to Step Up Proactively ..................................................... 18 

Worldwide FMC Forecast.................................................................................................................................... 19 

Implications.............................................................................................................................................................. 21 

 



 

   

Business FMC Adoption Remains a Challenge 
in an Increasingly Mobile World 

SKU: IN0904354CT

©2009 In-Stat All Rights Reserved   |   http://www.in-stat.com     Page 4 

List of Tables 

Table 1. Current Use of Wi-Fi .............................................................................................................................. 9 

Table 2. Wi-Fi Used for Voice Communications ................................................................................................ 10 

Table 3. Plans to Use Wi-Fi for Voice in the Next 12 Months............................................................................ 10 

Table 4. Interest in Dual-Mode Cellular/Wi-Fi Handset Capabilities.................................................................. 11 

Table 5. Mobile Handsets With Embedded Wi-Fi 2007–2013 (Units in Thousands)......................................... 12 

Table 6. Importance of Seamless Roaming Between Cellular and IP Networks............................................... 13 

Table 7. Willingness to Pay for Seamless Roaming Between Cellular and IP Networks .................................. 14 

Table 8. Current Ability to Access PBX or Centrex Calling Features From Mobile Phones.............................. 15 

Table 9. Mobile Users are Able to Access VoIP With Their Cellular Phones .................................................... 16 

Table 10. Importance of Providing Find Me/Follow Me Capabilities.................................................................... 16 

Table 11. Importance of Providing Mobile PBX Extension Capabilities............................................................... 17 

Table 12. Importance of Providing Simultaneous Ringing Capabilities ............................................................... 17 

Table 13. Importance of Providing Twinning Capabilities.................................................................................... 17 

List of Figures 
Figure 1. Relative Importance of Multiple FMC Applications ................................................................................ 2 

Figure 2. Avaya and DiVitas Networks FMC Solution........................................................................................... 7 

Figure 3 Current Use of Wi-Fi 2007–2009 ......................................................................................................... 10 

Figure 4. Interest in Dual-Mode Cellular/Wi-Fi Handset Capabilities 2007–2009............................................... 11 

Figure 5. Interest in Dual-Mode Cellular/Wi-Fi Handset Capabilities by Size of Business 2007–2009.............. 12 

Figure 6. Importance of Seamless Roaming Between Cellular and IP Networks 2007–2009............................ 14 

Figure 7. Willingness to Pay for Seamless Roaming Between Cellular and IP Networks 2007–2009 ............... 15 

Figure 8. Reimbursement Methods for Business Use of Primary Cellphone...................................................... 18 

Figure 9. Estimated Percentage of Employees Provided Mobile Phones, or Reimbursed for  
Business-Related Mobile Phone Expenses......................................................................................... 19 

Figure 10. Worldwide Business FMC Handset Connections 2008–2013 (in Thousands) .................................... 20 

Figure 11. Worldwide Business FMC Subscribers 2008–2013 (in Thousands) ................................................... 20 



 ORDER FORM 
 Report Title: 

 

Sku: 

Price: 

 

Customer Name: 

Business Title: 

Company: 

Address: 

City: 

State: 

Zip: 

Country: 

Email Address: 

Phone: 

Fax: 

Cell: 

 

 

 

 

 

 

________________________________________________________________ 

________________________________________________________________ 

________________________________________________________________

________________________________________________________________ 

________________________________________________________________

________________________________________________________________ 

________________________________________________________________

________________________________________________________________ 

________________________________________________________________

________________________________________________________________ 

________________________________________________________________

________________________________________________________________ 

Payment Method: Check Enclosed Check Number:

Please Bill Me – PO Attached PO Number:

Credit Card        Type: 

Card Number: 

Exp Date: 

 

 

Name: 

Address: 

City: 

State: 

Zip: 

Signature: 

________________________________________________________________ 

________________________________________________________________ 

 

 

________________________________________________________________

________________________________________________________________ 

________________________________________________________________

________________________________________________________________ 

________________________________________________________________ 

________________________________________________________________ 

Credit Card Information: Same As Above

Please print the order form and fax to: 303-265-2181 

Additional Contacts  |   epotter@reedbusiness.com  |  chris.murray@reedbusiness.com   |  480-483-4440 

_________ 

_________ 


	A Wireless Integration Overview 
	List of Figures
	 Introduction
	Data Collection
	Data Weighting


	 FMC Defined
	Industry Activity on the Increase
	The Importance of the Blackberry in the Business Market 


	 Survey Results
	Wi-Fi is Becoming Ubiquitous in the Mid-Sized and Enterprise Space
	Dual-Mode Cellular/Wi-Fi Handsets Continue to Generate Limited Interest
	Dual-Mode Shipments to Continue Growth With Some Loss of Momentum in 2009

	Seamless Roaming Is Moderately Important to Business Users 
	Mobile PBX Extensions Most Common in the Enterprise Space
	Mobile Access to VoIP
	Mobile Integration Is Generally Considered Non-Critical

	Femtocells Becoming Increasingly Supported in the Business Setting
	Evolving Corporate Mobility Needs Cause Employers to Step Up Proactively
	Worldwide FMC Forecast

	 Implications

	report title: Business FMC Adoption Remains a Challenge in an Increasingly Mobile World
	sku: IN0904354CT
	price: $3495.00
	customer name: 
	business: 
	company: 
	address: 
	city: 
	state: 
	zip: 
	country: 
	email: 
	phone: 
	fax: 
	cell: 
	zip2: 
	state2: 
	city2: 
	address2: 
	name2: 
	check: 
	exp date: 
	po number: 
	cc number: 
	check1: Off
	bill1: Off
	cc1: Off
	above: Off
	Combo Box5: [ Choose One]


